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Has a STORY
Ever Changed
Your Life?
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STORY: many forms

Written
Visual
Spoken
Digital



Millions of moms in over 160 countries.
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Ralsing Awarerness

Stories are MEMORABLE

Stories are SHARABLE

Stories are ENGAGING

Stories add VALUE, not VOLUME

Stories are RELATABLE




Raising Furnds

Significant Objects Program
200- $129 - $8000

Facts Tell, Stories Sell
~ Bryan Eisenberg

When we use stories to communicate a
messa%e, people remember them 22x
more than facts and figures alone.

Story Marketing increases loyalty,
delcreases advertising costs, increases
sales.




How a normal person tells a story

How | tell a story
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IF YOU KNOW THE COMBINATION TO
THE LOCK . . .

IT DOESN’T MATTER WHO YOU ARE; IT
HAS TO OPEN FOR YOU!

ORRIN HUDSON, CHESS CHAMPION iém



How to Design
Compelling Stories

NN N N N NN

Setting

Senses

Tension/Obstacle/Conflict

Emotional contrast

Characters: a HERO and a MENTOR
Lesson/ Moral in simple language

Tangible Call to Action



Principles
of
Storytelling
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+ PERSONALITY

‘ Walt Disney World & @WaltDisneyWorld - May 4, 2017 v

Speakers
Lounge Watch as Elayna of @thePositiveMOM_ and her family discover worlds of
wonder at Epcot.
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IMPACTFUL RESULTS!
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The 5 Components of a
Memorable, Engaging, Impactful
S.T.O.A.Y.

Struggle
Transformation
Outcome
Resources

Your Invitation




I-minute Story Framework

| was... (your "Me too/ before state”)
I was living in a slum, sifting through trash in a landfill...

| found... (what started the transformation)
I-found-a-magazine-in-a-fanguage-I-didn’t understand---

So then... (outcomes of the discovery/ steps in the
hero’s journey)

So then | started my first business and enrolled myself in English
classes...

Now l... (the “after state” with resources you provide) =

Now [I’ve been blogging in English for almost 18 years and help
moms-worldwide with-my stories...

| invite you to... (your call-to-action)
| invite fyou to tell your story so you can change your life and the

lives of others, too! o
‘Eom



The 5 Components of a
Memorable, Engaging, Impactful
S.T.O.A.Y.

Struggle
Transformation
Outcome
Resources

Your Invitation




Set yourself up
for success

ATV - Authentic, Vulnerable, Transparent

Speak to the right Avatar

[ The decision-maker’s inner child!]

« What matters to them?
* Why do you care?
« How do you help them?

Choose the right Medium

Support the narrative with data

Use the Litmus Test for
representation:

Is it accurate?
Is it respectful? Lo
Is it responsible?



Unlock
The Power of

Your S.T.O.R.Y.

Elayna Fernandez
Storyteller | Strategist | Student of Pain

@ @thepositivemom
thePositiveMOM.com



