March 2023 PLC:

Measuring and Reporting on Social Media and
Public Awareness Engagement



How to Participate

in Today’s Webinar Participant audio will be muted. Participants will be
encouraged to unmute their lines to participate in discussion
throughout the session.

will also be monitoring questions through the Chat box
nswering them at designated times during the
ussion.

This session is being recorded and will be available for
viewing once it has been archived. We will notify everyone
by e-mail when it is available.
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SomethingWeAgreeOn.org

FACEBOOK

EXAM PLE FOR EXAMPLE

Reactions 215

» Shares 84
' Comments 13

(‘RY Reach 190,542

:@: Impressions 893,629

Engagement 10,006



https://fb.watch/j62h3moFBf/

SomethingWeAgreeOn.org

CAMPAIGN

OVERVIEW

WHERE DID WE PROMOTE?

MissouriNet - Radio

. CTV (ie TV Commercials)
, YouTube
., Paid Social Media

. Billboards + Gas Station TV
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SomethingWeAgreeOn.org

CAMPAIGN

OVERVIEW

WHAT KIND OF DATA DID WE GET?



SomethingWeAgreeOn.org

CAMPAIGN

OVERVIEW

WHAT KIND OF DATA DID WE GET?



SomethingWeAgreeOn.org

CAMPAIGN

OVERVIEW

WHAT DID THE DATA TELL US?

« We had an overwhelmingly positive
response - this was VERY encouraging to
us, and our partners

e People engaged with our campaign and
actively consumed it

e For the next round of our campaign, we
prioritized conversational tips, action steps,
and how to learn more about the issue



SomethingWeAgreeOn.org

HOW WE USE

META BUSINESS SUITE

Schedule posts, stories, and ads - awareness days, holidays, etc

Review and report data - which posts do well, engagement, comments, etc

See who has mentioned us - Kids Win, Governor's Office, etc

To give our partners access to our page - including Bucket Media and myself



SomethingWeAgreeOn.org

HOW WE USE

TWITTER

Tweet deck options
Engage in conversation with other

orgs, agencies, businesses,

influencers, lobbyists, politicians, etc.



SomethingWeAgreeOn.org

WHAT'S NEXT FOR

CHILDREN'S TRUST FUND?

e TikTok?

e Something We Agree On 2.0
- Child Sexual Abuse Prevention

- Corporal Punishment Prevention



*

THANK YOU




Federal Updates & Reminders

2023 Program Instruction was released on February 27, 2023.

Applications for 2023 CBCAP formula grant funds are
due June 14, 2023.

April 5, 2023 at p.m. ET/1:00 p.m. CT/noon MT/11:00 a.m. PT
Peer Learning Call to walk through application requirements.

Registration information forthcoming.



Governor Documentation and Assurances

 Lead Agency Designation Letter
— Must submit a new Governor’s letter each year
— Written on the Governor’s letterhead
— Designates the lead agency to receive the funds

— Include a statement: “the [lead agency] was designated only after giving
full and equal consideration to the capacity and expertise of all entities
desiring to be the lead agency.”

— Signed by the Governor

e Signed Governor’s Assurances Statement
Pages 16-17 & Attachment 3 of the PI



Governor’s Assurance Statement
(Attachment 3)
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23" National Conference on Child Abuse and Neglect (NCCAN)

e Virtual Conference held April 11-13 & April 18-20.

e Theme of this year’s conference is Doing Things Differently:
Moving from the Challenge to the Change.

e Registration and other information on NCCAN can be found at
https://nccan.acf.hhs.gov/.
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https://nccan.acf.hhs.gov/

National Child Abuse Prevention Month

e Updated National Child Abuse Prevention Month website
launched:

— https://www.childwelfare.gov/topics/preventing/preventionmonth/

e Resources include:

e Sample media messages
e Backgrounds for virtual meeting platforms
e Protective Factors Conversation Guides
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https://www.childwelfare.gov/topics/preventing/preventionmonth/

Funding Opportunities

 Grants.gov

— Building Early Childhood-Child Welfare Partnerships to Support the
Well-Being of Young Children, Families, and Caregivers (CB)

— Field-Initiated Approach to Addressing Racial Bias and Inequity in
Child Welfare (CB)

— Essentials for Childhood (EfC): Preventing Adverse Childhood
Experiences through Data to Action (CDC)
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Opportunity to
Provide Feedback
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